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In	the	fast-paced	world	of	e-commerce,	promo	codes	serve	as	a	crucial	marketing	tool.	These	codes	are	everywhere,	and	understanding	their	types	and	functions	can	be	pivotal	for	businesses	looking	to	boost	sales	and	attract	new	customers.	What	are	promo	codes?	Promo	codes	are	a	series	of	letters	and	numbers	that	online	retailers	provide	to
stimulate	buying	on	their	site.	These	codes	are	an	essential	part	of	broader	marketing	campaigns	and	are	designed	to	offer	special	discounts.	The	savings	linked	to	a	promo	code	may	be	directed	towards	a	specific	item	or	might	encompass	the	total	value	of	an	order.	By	offering	these	incentives,	businesses	can	attract	more	customers	and	incentivize
them	to	complete	a	purchase,	thus	driving	sales	and	customer	engagement.	Due	to	the	amount	of	savings	that	can	be	achieved	through	the	use	of	coupon	codes,	many	people	across	the	United	States	use	them	when	shopping	online.	According	to	Statista,	88%	of	U.S.	online	shoppers	used	coupons	in	2020.	Types	of	promo	codes	Here's	a	look	at	the
five	most	common	types	of	promo	codes	and	how	they	function	in	the	industry.	Public:	Public	promo	codes	are	available	to	everyone	and	can	be	easily	found	on	various	coupon	websites,	social	media	platforms,	or	directly	from	the	retailer's	website.	Online	stores	frequently	use	them	during	high-profile	sales	occasions	like	Black	Friday	or	Cyber
Monday.	The	widespread	availability	of	these	codes	makes	them	a	powerful	tool	for	attracting	large	numbers	of	consumers	to	a	brand	or	product.	Private:	On	the	other	hand,	private	promo	codes	are	tailored	to	specific	customers.	These	can	be	targeted	at	first-time	buyers	or	loyal	customers	to	foster	a	sense	of	connection	and	loyalty.	Subscription
services	and	niche	retailers	often	use	private	codes	to	reward	subscribers	or	members,	creating	a	sense	of	exclusivity	that	can	be	very	appealing	to	certain	consumer	demographics.	Restricted	or	Secret:	Restricted	or	secret	codes	take	this	exclusivity	one	step	further.	These	codes	are	often	used	for	specific	groups,	such	as	employees	or	VIP	club
members.	By	creating	a	sense	of	mystery	and	privilege,	restricted	codes	can	boost	brand	loyalty	and	add	an	aura	of	luxury	to	a	product	or	service.	Referral:	Referral	codes	form	part	of	a	broader	referral	marketing	strategy	where	existing	customers	are	encouraged	to	refer	friends	or	family	members	to	a	business.	They	are	a	fantastic	way	to
organically	expand	customer	bases	and	tap	into	networks	of	satisfied	customers.	Companies	like	Uber	and	Airbnb	leverage	referral	codes	to	grow	their	customer	base	organically.	Free	Shipping:	Lastly,	free	shipping	codes	are	widely	used	across	various	sectors	of	the	e-commerce	world.	By	offering	to	ship	goods	at	no	extra	charge,	businesses	can
break	down	one	of	the	significant	barriers	to	online	shopping.	This	often	results	in	lower	cart	abandonment	rates	and	increases	overall	customer	satisfaction.	Do	promotional	codes	drive	additional	sales?	Coupons	and	promo	codes	are	not	just	cost-saving	tools	for	consumers;	they	serve	as	a	strategic	lever	for	businesses	to	enhance	sales.	Here	are	a
few	examples	of	how	you	can	use	discounts	to	drive	various	business	goals	and	enhance	customer	engagement.	Boost	seasonal	sales:	Businesses	can	employ	a	strategic	use	of	promotional	codes	to	enhance	their	seasonal	sales	by	adapting	their	strategies	to	align	with	particular	occasions,	such	as	a	festive	holiday	discount	or	a	refreshing	summer
clearance	sale.	This	approach	creates	a	sense	of	urgency	and	anticipation	among	customers.	For	example,	codes	like	"SummerSale15"	directly	connect	with	shoppers	looking	for	specific	seasonal	discounts.	Furthermore,	the	results	can	also	be	increased	by	using	targeted	techniques,	such	as	developing	unique	campaigns	for	various	customer
segments	and	tailoring	discounts	and	incentives	accordingly.	Increase	social	following	and	build	an	email	list:	Businesses	can	leverage	promo	codes	as	effective	tools	to	boost	their	social	following	and	cultivate	an	email	list.	For	instance,	by	promoting	limited-time	promo	codes	on	their	social	media	platforms,	businesses	can	prompt	users	to	follow
their	accounts	to	stay	updated	on	exclusive	deals.	Similarly,	by	placing	incentives	like	a	percentage	off	on	first	purchases	within	newsletter	sign-up	forms,	companies	can	entice	website	visitors	to	subscribe	for	future	promotions	and	updates.	This	dual	approach	not	only	helps	build	a	strong	online	community	but	also	expands	the	email	list	for	targeted
marketing	campaigns.	Increase	cart	sizes:	Businesses	can	use	offer	codes	to	motivate	customers	to	buy	more,	effectively	increasing	the	average	order	value.	Using	threshold-based	discounts,	in	which	savings	become	available	after	a	certain	amount	has	been	spent,	encourages	customers	to	look	at	more	products.	When	shoppers	see	that	spending
more	will	result	in	greater	savings,	they	frequently	add	more	items	to	their	carts.	Furthermore,	tiered	discounts	with	terms	like	"10%	off	over	$50"	or	"20%	off	over	$100"	encourages	customers	to	increase	the	value	of	their	carts	to	qualify	for	the	next	tier	of	discounts.	Track	promotional	marketing:	Businesses	can	effectively	track	promotional
marketing	by	using	distinct	offer	codes	for	each	campaign,	enabling	precise	attribution	of	sales.	Time-limited	promo	codes	can	gauge	campaign	effectiveness	within	specific	periods.	Likewise,	personalized	codes	for	different	customer	segments	provide	targeted	insights.	Also,	associating	promo	codes	with	specific	channels	or	mediums	aids	in
measuring	the	channel's	impact	on	code	usage	and	subsequent	sales.	Create	a	referral	program:	Businesses	can	establish	a	referral	program	using	promo	codes	by	generating	unique	codes	for	customers	to	share	with	friends.	Discounts	are	given	to	both	the	referrer	and	the	new	customer	after	a	purchase,	creating	a	win-win	situation.	Offering
progressively	larger	rewards	for	more	referrals	encourages	participation.	Consistent	communication	through	channels	like	emails	and	social	media	makes	sure	that	the	program	is	seen	and	is	a	success.	Build	customer	loyalty:	Businesses	can	foster	customer	loyalty	using	promo	codes	by	offering	exclusive	discounts	or	perks	to	loyal	customers.	Issuing
exclusive	promo	codes	to	loyal	customers	and	offering	them	special	bargains	or	perks	nurtures	a	sense	of	appreciation	and	encourages	repeat	purchases.	Implementing	a	tiered	rewards	system,	where	customers	unlock	higher	discounts	as	they	reach	certain	spending	thresholds,	fosters	ongoing	engagement	and	loyalty.	Moreover,	sending
personalized	coupon	codes	as	birthday	or	anniversary	gifts	showcases	thoughtfulness,	enhancing	the	emotional	connection	with	customers.	Get	shoppers	back	who	abandon	their	carts:	The	percentage	of	online	shoppers	who	abandon	their	carts	is	staggeringly	high.	On	mobile	alone,	80.6%	of	shoppers	abandoned	their	carts	in	quarter	two	of	2021.
How	to	track	promotional	codes	The	only	way	to	genuinely	understand	how	promo	codes	help	your	business	is	to	track	their	usage,	including	sales	spikes,	cart	size	growth,	new	customer	acquisitions,	and	returning	customer	orders.	By	systematically	analyzing	these	metrics,	you	gain	insights	into	which	promotions	are	most	effective	and	can	refine
your	strategies	accordingly.	For	robust	promo	code	analytics,	e-commerce	companies	can	implement	two	key	strategies:	Integrate	a	unique	code	for	each	marketing	campaign	to	trace	specific	sources	of	success.	Employ	tracking	pixels	or	tags	on	your	website	to	monitor	user	behavior	post-promo	code	application,	enabling	a	thorough	understanding	of
customer	journeys	and	conversions.	Online	retailers	can	leverage	tools	like	Google	Analytics	or	specialized	coupon	tracking	software,	like	Mezzofy	and	Voucherify,	to	create	precise	analytics	for	their	promo	codes.	Metrics	like	the	redemption	rate	and	customer	acquisition	cost	(CAC)	provide	valuable	insights.	Can	customers	use	multiple	promo	codes?
Coupon	stacking	allows	customers	to	use	multiple	promo	codes	or	discounts	on	a	single	order	to	maximize	savings.	This	tactic	combines	various	promotions,	such	as	percentage-off	codes,	free	shipping,	or	bundle	deals,	to	achieve	a	higher	overall	discount.	Some	businesses	allow	stacking	to	enhance	consumer	appeal,	while	others	restrict	it	to	maintain
profitability.	Learn	more	about	coupon	stacking	on	CouponFollow.	Can	coupon	companies	help	drive	sales?	Coupon	companies	play	a	pivotal	role	in	boosting	sales	for	brands	by	connecting	them	with	a	vast	audience	seeking	deals.	With	several	million	monthly	visitors	and	a	thriving	community	of	deal	hunters,	CouponFollow,	a	model	business	in	this
industry,	can	be	of	great	help	to	brands.	By	partnering	with	CouponFollow,	brands	can	tap	into	a	ready-made	network	of	bargain-conscious	consumers	who	actively	seek	out	promotions.	This	symbiotic	relationship	allows	brands	to	increase	their	visibility,	attract	new	customers,	and	drive	sales	growth	by	leveraging	the	dedicated	following	that
CouponFollow	has	cultivated.	Tips	to	implement	a	promo	code	strategy	Implementing	a	promo	code	strategy	is	not	just	a	fleeting	trend	in	modern	e-commerce	and	retail	marketing;	it's	a	nuanced	approach	that,	when	done	right,	can	have	far-reaching	benefits	for	a	business.	It	requires	a	well-thought-out	plan	that	aligns	with	the	brand's	identity,	the
needs	of	the	target	audience,	and	the	overarching	business	goals.	It's	about	understanding	who	the	customers	are,	what	motivates	them	to	purchase,	and	how	promo	codes	can	fit	into	the	larger	marketing	strategy	to	drive	growth	and	profitability.	Here	are	a	few	tips	to	start	a	coupon	and	discount	program	to	enhance	your	business	strategy	and
customer	engagement.	Understand	your	target	audience	Knowing	your	customers’	preferences,	behaviors,	and	needs	enables	you	to	create	offers	that	resonate	with	them.	By	segmenting	your	audience	and	personalizing	offers,	you	can	make	your	promotions	more	appealing	and	relevant,	leading	to	higher	conversion	rates.	Set	clear	goals	and
objectives	Having	well-defined	goals	for	your	coupon	strategy	ensures	that	you	align	your	promotions	with	your	business	objectives.	Whether	you	aim	to	increase	sales,	acquire	new	customers,	or	boost	brand	awareness,	a	focused	approach	ensures	that	your	coupons	are	designed	to	contribute	directly	to	these	specific	outcomes.	Select	the	type	of
promo	code	Depending	on	the	goal,	businesses	can	create	various	types	of	discounts,	such	as	free	gifts,	free	shipping	offers,	and	buy-one-get-one-free	deals,	to	name	a	few.	The	type	of	discount	must	resonate	with	the	target	audience	and	be	in	sync	with	the	marketing	strategy.	Percentage	discount:	Many	retailers	offer	percentage-based	discounts	on
specific	items	or	entire	orders.	For	example,	a	code	like	"SAVE15"	might	give	customers	a	15%	discount	on	their	total	purchase.	This	type	of	promo	code	is	prevalent	during	holiday	sales	and	clearance	events.	Buy	one,	get	one	free	(BOGO):	BOGO	deals	are	common	in	various	industries,	from	fashion	to	groceries.	An	example	would	be	a	"BOGO50"
code,	where	purchasing	one	item	allows	the	customer	to	get	a	second	item	at	50%	off.	It's	a	tempting	offer	to	increase	sales	of	specific	products.	Free	shipping:	Online	stores	often	use	free	shipping	codes	to	incentivize	online	shopping.	A	code	like	"FREESHIP"	can	remove	shipping	costs	for	orders	over	a	certain	amount.	This	tactic	is	frequently	used
to	motivate	higher	spending	on	the	site.	Fixed-amount	discount:	A	fixed-amount	discount	takes	a	specific	dollar	value	off	the	total	purchase.	For	instance,	a	code	like	"TAKE10"	may	provide	a	$10	reduction	in	the	overall	price.	It's	a	straightforward	way	to	provide	a	tangible	saving.	Free	gift	with	purchase:	Some	retailers	offer	promo	codes	that	include
a	free	gift	with	a	qualifying	purchase.	A	cosmetic	company	might	provide	a	free	lipstick	with	orders	over	$50	using	a	code	like	"FREEGIFT."	This	can	create	excitement	and	add	value	to	the	purchase.	Loyalty	reward:	Special	codes	may	be	sent	to	loyal	customers,	offering	exclusive	deals	or	early	access	to	sales.	A	code	like	"VIP20"	might	provide	an
extra	20%	off	during	a	pre-sale	event,	reinforcing	customer	loyalty.	Seasonal	or	event-specific	discounts:	Seasonal	codes	like	"SUMMER25"	for	summer	sales	or	"BACK2SCHOOL"	for	back-to-school	promotions	target	specific	times	of	the	year	or	events.	These	codes	are	time-sensitive	and	help	boost	sales	during	particular	periods,	encourage	customer
engagement,	and	provide	a	sense	of	urgency	that	often	leads	to	increased	conversions.	Define	the	terms	and	conditions	Businesses	need	to	set	clear	rules	for	using	the	promo	codes,	including	eligibility	criteria,	expiration	dates,	minimum	purchase	amounts,	and	any	applicable	restrictions.	Transparency	in	terms	and	conditions	ensures	that	customers
understand	how	to	redeem	the	offers	and	avoids	potential	misunderstandings.	Monitor	and	analyze	performance	Constant	monitoring	and	evaluation	of	the	performance	of	your	coupon	codes	provide	insights	into	what	works	and	what	doesn't.	Analyzing	data	like	redemption	rates,	sales	increases,	and	customer	engagement	helps	in	fine-tuning	your
approach,	ensuring	that	your	promotional	efforts	align	with	actual	customer	behavior.	Avoid	overusing	coupons	While	coupons	can	be	a	powerful	sales	driver,	over-reliance	on	them	can	diminish	the	perceived	value	of	your	products	and	cause	customers	to	wait	for	discounts.	Maintaining	a	strategic	balance	between	regular	pricing	and	special	offers
preserves	your	brand's	value	perception	and	ensures	that	coupon	codes	remain	an	effective,	occasional	incentive	rather	than	an	expected	norm.	Ensure	a	seamless	redemption	process	The	process	of	applying	and	redeeming	coupon	codes	should	be	user-friendly	and	free	of	friction.	If	customers	find	the	process	cumbersome,	they	may	abandon	their
purchase	altogether.	Ensuring	that	codes	can	be	easily	applied	and	that	the	benefits	are	clearly	stated	heightens	the	user	experience	and	contributes	to	a	successful	transaction.	By	paying	attention	to	these	areas	and	integrating	them	thoughtfully	into	your	overall	marketing	strategy,	promo	codes	can	be	a	valuable	tool	in	meeting	your	business	goals.
This	approach	ensures	that	you	not	only	attract	and	convert	customers	but	also	build	long-term	relationships	by	offering	value	in	a	way	that	resonates	with	your	target	audience.	Pros	and	cons	of	using	promo	codes	Promo	codes	offer	the	advantage	of	boosting	sales,	attracting	new	customers,	and	fostering	loyalty	through	exclusive	offers.	However,
their	frequent	use	might	erode	perceived	product	value	and	impact	profit	margins	if	not	managed	strategically.	If	the	idea	of	implementing	coupon	codes	for	your	small	business	is	on	your	radar,	here's	a	rundown	of	essential	information	to	keep	in	mind.	Pros:	Increased	sales:	Promo	codes	not	only	drive	immediate	sales	boosts	but	can	also	be
strategically	timed	to	align	with	periods	of	high	customer	engagement,	such	as	holidays	or	special	events.	The	psychological	trigger	of	a	limited-time	discount	can	spur	impulse	purchases	and	larger	order	values.	Customer	attraction:	Beyond	expanding	your	customer	base,	promo	codes	act	as	an	enticing	entry	point	for	potential	customers.	They
introduce	your	brand	to	individuals	who	might	not	have	otherwise	considered	making	a	purchase,	helping	you	establish	a	broader	reach.	Customer	loyalty:	Promotional	codes	can	foster	a	deeper	connection	with	existing	customers	when	used	thoughtfully.	By	offering	personalized	discounts	or	exclusive	codes	to	loyal	patrons,	you	demonstrate
appreciation	and	encourage	ongoing	engagement.	Clear	inventory:	Discount	codes	can	efficiently	address	inventory	management	concerns.	Rather	than	relying	solely	on	clearance	sales,	timely	codes	can	motivate	customers	to	purchase	specific	items,	preventing	the	accumulation	of	excess	stock.	Data	collection:	Using	promotion	codes	provides
valuable	data	insights	that	extend	beyond	sales	figures.	Analyzing	code	usage	patterns,	redemption	rates,	and	customer	preferences	equips	you	with	actionable	information	to	refine	your	marketing	strategies.	Cons:	Reduced	margins:	While	discounts	can	yield	immediate	sales,	it's	crucial	to	evaluate	their	impact	on	profit	margins.	Carefully	consider
the	balance	between	attracting	customers	with	discounts	and	maintaining	healthy	profitability.	Perceived	value:	The	frequency	of	promo	codes	can	affect	how	customers	perceive	your	products.	Strive	to	strike	a	balance	that	preserves	the	value	proposition	of	your	brand,	ensuring	that	discounts	don't	undermine	the	quality	and	uniqueness	you	offer.
Cannibalization:	Thoughtful	planning	is	essential	to	avoid	inadvertently	shifting	sales	from	full-priced	items	to	discounted	ones.	This	potential	revenue	shift	highlights	the	importance	of	segmenting	your	audience	and	tailoring	codes	accordingly.	Discount	dependency:	Over-reliance	on	promo	codes	can	lead	to	a	customer	base	conditioned	to	wait	for
discounts	before	making	purchases.	Implement	strategies	that	emphasize	the	broader	value	of	your	products	beyond	just	the	price.	Complexity:	Successfully	managing	multiple	codes,	each	with	its	own	terms	and	expiration	dates,	requires	meticulous	organization.	Implementing	effective	code	management	systems	and	communicating	clearly	with	both
customers	and	staff	can	mitigate	confusion.	What	types	of	promo	codes	are	most	popular	with	consumers?	In	2021,	53%	of	U.S.	consumers	saw	instant	discounts	as	one	of	the	main	benefits	of	joining	loyalty	programs.	Below	is	an	infographic	of	the	most	popular	types	of	promotions	that	motivated	consumers	to	buy.	Frequently	Asked	Questions	What	is
the	best	way	to	create	promo	codes	for	my	Shopify	store?​For	Shopify	users,	creating	promo	codes	can	be	accomplished	easily	through	the	platform's	built-in	discount	section.	This	feature	allows	merchants	to	craft	various	discount	codes	tailored	to	their	specific	needs	without	the	need	for	additional	apps	or	plugins.	However,	if	more	functionality	is
needed,	apps	like	Discount	Ninja	or	Bulk	Discounts	can	be	added	to	the	store.	These	apps	offer	advanced	features,	such	as	tiered	pricing	and	scheduled	promotions,	providing	merchants	with	greater	flexibility	and	control	over	their	promotional	strategies.	What	is	the	best	way	to	create	promo	codes	for	my	BigCommerce	store?​BigCommerce	store
owners	can	take	advantage	of	built-in	discount	management	features,	but	for	more	tailored	solutions,	apps	like	Discount	Rules	or	Coupon	Pop	can	be	utilized.	These	plugins	offer	a	range	of	customizable	options	for	creating	promo	codes,	such	as	time-bound	offers	and	customer-specific	discounts,	giving	merchants	a	more	versatile	and	targeted
approach	to	their	promotional	campaigns.	What	is	the	best	way	to	create	promo	codes	for	my	Woocommerce	store?​For	WooCommerce	users,	plugins	like	Smart	Coupons	or	WooCommerce	Coupons	Countdown	can	facilitate	the	creation	of	promo	codes.	These	extensions	integrate	seamlessly	with	the	WordPress	dashboard,	offering	a	range	of	features
that	enable	store	owners	to	design	various	types	of	discounts,	enhancing	their	promotional	marketing	strategy.	Does	this	sound	familiar?	We’ve	all	been	there.	But	what	if	there	was	a	way	to	cut	those	prices	and	make	your	shopping	dreams	come	true?	That’s	where	promotional	codes	come	in	–	they’re	the	unsung	heroes	of	online	(and	sometimes
offline)	shopping.	These	special	combinations	of	letters	and	numbers	can	give	you	discounts,	special	offers,	and	even	free	shipping.	In	this	guide,	we’ll	explain	promotional	codes	in	simple	terms.	We’ll	cover:	What	they	are	How	they	work	Where	to	find	them	How	to	use	them	like	a	pro	We’ll	also	look	at	why	businesses	use	these	codes	to	boost	sales
and	keep	customers	coming	back.	So,	get	ready	to	become	a	promotional	code	expert.	By	the	end	of	this	article,	you’ll	know	how	to	find	great	deals	and	make	every	shopping	trip	a	success.	Let’s	begin!	Promotional	codes,	also	called	discount	codes	or	coupon	codes,	are	special	codes	you	can	enter	when	you’re	buying	something	online	to	get	a	discount
or	special	offer.	They’re	like	digital	keys	that	unlock	savings	on	many	products	and	services.	Think	of	them	as	online	versions	of	paper	coupons	you	might	cut	out	from	newspapers	or	magazines,	but	much	easier	to	use.	Promotional	codes	are	useful	tools	for	businesses.	While	their	main	job	is	to	encourage	people	to	buy,	they	do	much	more	than	just
increase	sales.	Here’s	what	promotional	codes	can	do:	Attract	new	customers:	They	offer	instant	discounts	that	make	trying	a	new	product	less	risky.	Encourage	repeat	business:	They	reward	loyal	customers	with	special	discounts,	making	them	more	likely	to	come	back.	Increase	average	order	value:	Codes	that	require	a	minimum	purchase	can
encourage	customers	to	buy	more	to	receive	the	discount.	Promote	specific	items:	Businesses	can	use	codes	to	boost	sales	of	new	or	slow-selling	products.	Create	urgency:	Time-limited	codes	make	customers	want	to	buy	quickly	before	the	offer	ends.	Build	brand	awareness:	Sharing	codes	through	different	channels	helps	businesses	reach	more
people.	There	are	several	types	of	promotional	codes,	each	designed	for	different	goals.	Here	are	some	common	ones:	Percentage-based	discounts:	These	take	a	percentage	off	the	total	price,	like	“SAVE20”	for	20%	off.	Fixed-amount	discounts	offer	a	discount	of	a	specific	amount,	such	as	“$10	off	your	purchase.”	Free	shipping:	These	remove	shipping
costs,	making	online	shopping	more	appealing.	Buy-one-get-one	(BOGO)	deals:	These	offer	a	free	or	discounted	item	when	you	buy	another.	First-time	customer	discounts:	These	give	new	customers	a	special	offer	on	their	first	purchase.	Loyalty	program	rewards:	These	give	frequent	shoppers	exclusive	discounts	or	early	access	to	sales.
Understanding	these	different	types	helps	you	choose	the	best	codes	for	your	needs	and	budget.	Promotional	codes	are	a	shopper’s	best	friend.	They	help	you	save	money	and	get	deals	that	others	can’t.	The	biggest	benefit	is	the	money	you’ll	save.	You	can	get	discounts	on	what	you	buy,	pay	less	for	shipping,	or	sometimes	even	get	things	for	free.	Did
you	know	that,	on	average,	people	save	$19	per	order	when	they	use	promotional	codes?	That	adds	up	quickly!	But	saving	money	isn’t	the	only	perk.	Some	promotional	codes	give	you	access	to	sales	that	not	everyone	can	see.	It’s	like	being	a	VIP	shopper.	You	can	buy	new	products	before	others	or	receive	offers	made	just	for	you,	which	makes	you
feel	special	and	in	the	know.	Using	promotional	codes	can	also	make	shopping	more	fun.	There’s	a	thrill	in	finding	a	great	deal.	When	you	save	money	on	something	you	want,	you	feel	smart	and	happy.	It’s	like	a	little	victory	every	time	you	shop.	Promotional	codes	aren’t	just	good	for	shoppers	–	they	help	businesses,	too.	One	of	the	biggest	benefits
for	businesses	is	that	promotional	codes	encourage	people	to	buy.	Sometimes,	a	discount	is	all	someone	needs	to	decide	to	buy	something.	Studies	show	that	promotional	codes	can	make	up	to	80%	more	people	buy	things.	That’s	a	lot	more	sales!	Businesses	also	use	promotional	codes	to	attract	new	customers	and	keep	current	ones	coming	back.	For
example,	they	might	offer	a	discount	on	the	first	purchase	to	get	new	shoppers	in	the	door.	For	loyal	customers,	special	offers	make	people	want	to	keep	buying	from	the	same	store.	It’s	a	way	of	saying	“thank	you”	and	building	a	relationship	with	shoppers.	Promotional	codes	can	also	help	spread	the	word	about	a	business.	When	businesses	share
codes	on	social	media	or	in	emails,	more	people	learn	about	their	brand.	Customers	might	tell	their	friends	about	good	deals,	which	helps	the	business	reach	new	people	without	spending	extra	money	on	advertising.	Lastly,	stores	can	use	promotional	codes	to	better	manage	their	stock.	If	some	products	are	selling	slowly,	a	store	might	offer	a
discount	to	help	move	them	out.	This	would	free	up	space	for	new	products	and	prevent	the	store	from	wasting	money	on	old	stock.	Using	promotional	codes	when	you	shop	is	pretty	simple,	whether	you’re	buying	online	or	in	a	store.	First,	you	need	to	find	a	code.	This	can	be	fun—like	a	treasure	hunt.	You	might	check	the	store’s	website,	sign	up	for
their	emails,	or	follow	them	on	social	media.	Some	websites	even	collect	coupons	from	many	stores,	so	they’re	worth	a	look,	too.	Once	you	have	a	code,	it’s	time	to	shop.	Pick	out	what	you	want	to	buy,	but	make	sure	to	check	if	your	code	works	for	those	items.	Some	codes	only	work	for	certain	things.	When	you’re	ready	to	pay,	look	for	a	box	that	says
“promotional	code”	or	“discount	code.”	This	is	where	you’ll	put	your	code.	Type	or	paste	it	in,	then	click	“apply”	or	“redeem.”	If	it	works,	you’ll	see	your	total	go	down	right	away.	It’s	a	great	feeling!	Here’s	an	example:	You’re	buying	clothes	online	and	find	a	code	for	20%	off.	You	pick	some	clothes	and	go	to	pay.	You	see	a	box	that	says	“promotional
code.”	You	type	in	your	code,	click	“apply,”	and	boom!	Your	total	drops	by	20%.	It	works	differently	in	physical	stores.	You	should	show	a	printed	coupon	or	one	on	your	phone.	The	cashier	will	then	deduct	the	discount	for	you.	Remember:	Always	check	the	rules	for	your	code.	Some	only	work	on	certain	things	or	if	you	spend	a	certain	amount.
Reading	these	rules	can	prevent	disappointment	when	you	try	to	use	the	code.	Now,	let’s	peek	behind	the	curtain	and	see	how	businesses	handle	promotional	codes.	It’s	a	careful	process	that	gets	customers	excited	and	boosts	sales.	Businesses	use	special	computer	programs	to	create	unique	codes.	These	codes	are	usually	a	mix	of	letters	and
numbers.	They	try	to	make	them	easy	to	remember	and	type	in.	Some	businesses	get	creative	and	make	codes	that	match	their	brand	or	a	special	sale.	Once	they	have	the	codes,	businesses	share	them	in	different	ways.	They	might	send	them	right	to	customers’	inboxes	or	post	them	on	social	media	like	Instagram	or	Facebook.	Some	team	up	with
popular	people	online	to	share	codes	with	their	followers.	They	also	work	with	other	businesses	to	share	codes	and	earn	money	when	people	use	them.	On	their	own	websites,	businesses	often	put	eye-catching	messages	to	show	codes	to	visitors.	These	might	pop	up	when	you’re	about	to	leave	the	site	or	appear	as	colorful	banners.	Behind	the	scenes,
businesses	carefully	monitor	how	their	codes	are	used.	They	examine	which	codes	work	best,	where	people	use	them	most,	and	how	they	affect	sales.	This	information	helps	them	create	better	codes	in	the	future.	Businesses	use	technology	to	ensure	that	codes	work	smoothly	on	their	websites,	making	it	simple	for	shoppers	to	use	the	codes	when	they
shop.	While	businesses	want	you	to	use	their	codes,	they	also	need	to	be	careful.	They	might	limit	how	many	times	a	code	can	be	used	or	say	you	need	to	spend	a	certain	amount.	This	helps	people	to	use	the	codes	effectively.	Looking	for	promotional	codes	can	be	fun,	like	a	treasure	hunt.	Here	are	some	great	places	to	find	them:	1.	Company	Websites
&	Emails:	Many	stores	show	codes	right	on	their	websites,	often	on	the	main	page	or	product	pages.	Signing	up	for	their	emails	is	smart,	too.	They	often	send	special	codes	only	to	people	on	their	email	list.	2.	Social	Media:	Follow	stores	you	like	on	Instagram,	Facebook,	and	Twitter.	They	often	post	special	offers	there,	and	some	even	have	contests
where	you	can	win	codes.	3.	Coupon	Websites	&	Browser	Tools:	Some	websites	collect	codes	from	lots	of	stores.	You	can	also	get	browser	add-ons	that	find	codes	for	you	when	you	shop.	4.	Influencers	&	Affiliates:	People	who	talk	about	products	online	often	share	special	codes.	Look	for	these	in	their	posts	or	on	their	websites.	5.	Special	Times	of
Year:	Big	shopping	days	like	Black	Friday	or	Cyber	Monday	are	great	for	finding	codes.	Stores	often	have	lots	of	deals	then.	The	more	you	look,	the	more	codes	you’ll	find.	Don’t	give	up	–	there	are	lots	of	ways	to	save	money!	Promotional	codes	can	help	you	save	a	lot.	Here	are	some	tips	to	help	you	save	even	more:	1.	Watch	the	Calendar:	Look	for
codes	during	big	sales	times	like	Black	Friday	or	back-to-school	season.	Stores	often	have	more	deals	then.	2.	Use	More	Than	One	Code:	Sometimes,	you	can	use	more	than	one	code	at	once.	Try	different	combinations	to	save	more.	But	check	the	rules	–	not	all	stores	allow	this.	3.	Leave	Items	in	Your	Cart:	Add	things	to	your	cart,	but	wait	to	buy.
Some	stores	might	email	you	a	code	to	get	you	to	come	back	and	buy.	4.	Look	Around:	Don’t	use	the	first	code	you	find.	Check	different	stores	to	find	the	best	deal.	A	little	extra	time	can	save	you	more	money.	5.	Read	the	Rules:	Always	check	when	a	code	expires	and	what	you	can	use	it	for.	Some	codes	only	work	on	certain	things	or	if	you	spend	a
certain	amount.	6.	Join	Reward	Programs:	Many	stores	have	programs	that	give	you	points	or	special	deals	when	you	shop	a	lot.	These	can	help	you	save	even	more.	7.	Follow	People	Who	Review	Products:	People	who	talk	about	products	online	often	share	special	codes.	Following	them	can	help	you	find	good	deals.	Using	these	tips	can	help	you	save
more	money	when	you	shop.	Remember,	every	bit	you	save	adds	up!	Sometimes,	promotional	codes	need	to	be	clarified.	Here	are	some	common	issues	and	how	to	handle	them:	1.	When	Codes	Expire:	Codes	often	have	an	end	date.	Make	sure	to	use	them	before	they	run	out.	Some	people	set	reminders	so	they	remember.	2.	Rules	for	Using	Codes:
Codes	might	only	work	on	certain	things	or	if	you	spend	a	certain	amount.	Always	read	the	rules	carefully.	If	you	need	more	clarification	on	something,	you	can	ask	the	store’s	customer	service	for	help.	3.	Making	Sure	Codes	Are	Real:	Sometimes	you	might	find	fake	codes	online.	To	stay	safe,	only	use	codes	from	the	store’s	website	or	other	trusted
places.	If	a	deal	seems	too	good	to	be	true,	it	might	be	fake.	4.	Using	More	Than	One	Code:	Some	stores	let	you	use	more	than	one	code	at	a	time,	but	others	don’t.	Try	different	combinations	when	you’re	buying	to	see	if	you	can	save	more.	5.	When	Codes	Don’t	Work:	If	a	code	doesn’t	work,	check	that	you	typed	it	right	and	that	there	are	no	extra
spaces.	If	it	still	doesn’t	work,	try	clearing	your	browser’s	history	or	asking	the	store’s	customer	service	for	help.	Knowing	about	these	common	issues	can	help	you	use	promotional	codes	better.	It’s	all	about	being	smart	and	careful	when	you	shop!	Promotional	codes	affect	how	we	think	and	shop	in	interesting	ways.	Let’s	look	at	why	they’re	so
appealing:	1.	Fear	of	Missing	Out:	When	codes	are	only	available	for	a	short	time,	we	worry	about	missing	a	good	deal.	This	makes	us	want	to	use	the	code	quickly.	2.	Need	to	Act	Fast:	Codes	that	expire	soon	make	us	feel	we	need	to	buy	right	away,	which	can	lead	to	buying	things	without	thinking	too	much.	3.	Feeling	Like	We’re	Getting	a	Good	Deal:
Even	a	small	discount	can	make	us	feel	like	we’re	saving	a	lot.	This	makes	us	more	likely	to	buy	something.	4.	Wanting	to	Give	Back:	When	a	store	gives	us	a	discount,	we	should	buy	from	them	to	say	thanks.	This	can	make	us	more	loyal	to	the	store.	5.	Enjoying	the	Search:	Looking	for	codes	can	be	fun.	Finding	a	good	code	can	make	us	feel	smart	and
happy.	6.	Following	Others:	When	we	see	other	people	using	codes	and	saving	money,	we	want	to	do	the	same.	We	often	copy	what	others	are	doing.	Knowing	about	these	things	can	help	us	shop	smarter	and	help	stores	use	codes	in	ways	that	make	people	want	to	buy.	Stores	use	promotional	codes	for	many	reasons,	not	just	to	give	discounts.	Here’s
how	they	use	codes	to	help	their	business:	1.	Getting	New	Customers:	Codes	can	encourage	new	customers	to	try	a	store.	A	good	discount	is	what	they	need	to	buy	from	a	new	place.	2.	Keeping	Customers:	Giving	special	codes	to	people	who	shop	a	lot	can	make	them	want	to	come	back.	This	helps	stores	keep	their	customers	happy.	3.	Making	the
Brand	Known:	When	stores	share	codes	on	social	media	or	with	popular	online	people,	more	people	learn	about	the	store.	It’s	like	free	advertising.	4.	Selling	More:	Codes	can	make	people	buy	things	they	might	not	have	bought	otherwise.	This	helps	stores	sell	more,	especially	during	big	sales	or	when	new	products	come	out.	5.	Learning	About
Customers:	Stores	can	see	how	people	use	codes.	This	helps	them	understand	what	their	customers	like	and	how	they	shop.	6.	Being	Better	Than	Other	Stores:	In	a	world	with	lots	of	stores,	good	codes	can	make	one	store	stand	out.	People	might	choose	a	store	because	it	has	better	deals.	Promotional	codes	do	more	than	just	save	people	money.	They
help	stores	grow,	get	more	customers,	and	make	people	like	the	store	more.	It’s	good	for	both	the	stores	and	the	shoppers.	Let’s	look	at	some	real	examples	of	how	businesses	used	promotional	codes	well:	1.	The	Quick	Sale	Buzz:	A	popular	online	store	created	excitement	with	a	short-time	sale.	They	shared	a	big	discount	code	through	email	and
social	media.	Because	the	sale	was	only	for	a	short	time,	lots	of	people	rushed	to	buy,	leading	to	the	store’s	best	sales	day	ever.	2.	Working	with	Famous	People	Online:	A	makeup	company	teamed	up	with	a	popular	person	on	social	media.	This	person	shared	a	special	discount	code	with	their	followers.	This	helped	the	company	reach	new	customers,
made	more	people	know	about	the	brand,	and	sold	a	lot	more	of	the	featured	products.	3.	Rewarding	Loyal	Customers:	A	subscription	service	started	a	program	to	reward	regular	customers.	They	gave	special	codes	for	discounts	on	upgrades	and	extra	services.	This	made	customers	want	to	stay	with	the	service	and	buy	more,	which	helped	the
business	make	more	money.	4.	Saving	Lost	Sales:	An	online	store	noticed	many	people	were	leaving	items	in	their	carts	without	buying	them.	They	set	up	an	automatic	email	that	sent	a	personal	discount	code	to	these	shoppers.	This	reminded	people	of	what	they	wanted	to	buy	and	offered	a	discount	to	encourage	them	to	complete	the	purchase.	This
worked	well	in	recouping	lost	sales	and	making	more	people	buy.	These	examples	show	how	promotional	codes	can	be	used	in	different	ways	to	help	businesses.	By	understanding	why	codes	work	and	using	them	creatively,	businesses	can	get	great	results,	like	selling	more	and	keeping	customers	happy.	In	today’s	world,	having	a	good	website	is
important	for	all	businesses.	A	well-made	website	shows	your	products	or	services	to	people	all	over	the	world.	However,	making	a	professional	website	can	be	hard,	especially	if	you	need	to	learn	how	to	code.	That’s	where	Elementor	can	help.	Elementor	is	a	tool	that	helps	you	make	great	websites	without	needing	to	know	how	to	code.	You	can	easily
move	things	around,	add	content,	and	change	how	your	site	looks.	It	has	many	ready-made	designs	and	parts	you	can	use	to	quickly	build	a	professional	website	that	shows	who	you	are	as	a	business.	With	Elementor,	you	can	easily	make	pages	to	show	your	latest	sales,	including	your	promotional	codes.	You	can	also	design	a	nice	online	store	that
works	well	with	your	shopping	system,	making	it	easy	for	customers	to	use	discounts	when	they	buy.	Even	if	this	is	your	first	time	making	a	website,	Elementor	is	easy	to	use	and	offers	lots	of	help.	You	can	try	different	layouts,	colors,	and	fonts	to	create	a	unique	website	that	looks	great	and	shows	what	your	business	is	all	about.	Elementor	AI	is	a
new	tool	that	uses	artificial	intelligence	to	help	you	make	your	website	even	better:	1.	Writing	Help:	Elementor	AI	can	help	write	catchy	titles,	interesting	paragraphs,	and	words	that	make	people	want	to	buy.	You	can	even	change	the	way	the	writing	sounds	to	match	your	business’s	style.	2.	Special	Features:	If	you	need	to	add	something	unique	to
your	website,	Elementor	AI	can	create	the	code	for	you,	saving	you	time	and	effort.	3.	Making	and	Improving	Images:	Elementor	AI	can	create	great	images	to	accompany	your	content.	It	can	create	new	images	based	on	your	descriptions,	remove	backgrounds	from	photos,	and	fill	in	parts	of	images.	Using	Elementor	AI	can	help	you	work	faster,
generate	new	ideas,	and	make	your	website	more	appealing	to	visitors.	A	beautiful	website	needs	good	hosting	to	work	well.	If	your	website	is	slow,	goes	down	often,	or	isn’t	secure,	it	can	frustrate	visitors.	That’s	why	choosing	a	good	hosting	service	is	important.	Elementor	WordPress	Hosting	is	specially	made	for	WordPress	websites.	It	uses	Google
Cloud	Platform,	which	makes	your	website	load	very	quickly,	even	when	many	people	are	visiting.	It	also	keeps	your	website	safe	and	automatically	saves	backup	copies	of	your	site.	Elementor	WordPress	Hosting	works	really	well	with	the	Elementor	website	builder.	It	makes	it	easy	to	manage	your	website,	from	testing	changes	to	updating	parts	of
your	site.	Whether	you’re	starting	a	new	online	store	or	improving	your	blog,	Elementor	WordPress	Hosting	gives	you	a	strong	base	for	your	website.	Promotional	codes	are	more	than	just	discounts.	They’re	tools	that	can	boost	sales,	make	customers	loyal,	and	build	good	relationships	between	businesses	and	shoppers.	Promo	codes	help	shoppers
save	money	and	make	shopping	more	fun.	For	businesses,	they	help	attract	new	customers,	keep	current	ones,	and	learn	about	how	people	shop.	As	you	shop	online,	remember	how	powerful	promotional	codes	can	be.	Enjoy	looking	for	good	deals	and	use	them	wisely	to	save	money.	If	you	want	to	make	a	great	website,	think	about	using	Elementor’s
tools.	From	its	easy-to-use	website	builder	to	its	AI	helper	and	good	hosting,	Elementor	has	everything	you	need	to	make	a	great	website.	So	go	out	there	and	use	promotional	codes.	May	you	find	great	deals,	save	lots	of	money,	and	have	a	great	time	shopping	online!	Ah,	the	almighty	promo	code	box:It	can	either	lead	to	the	blissful	feeling	of	slashing
25%	off	your	shopping	cart,	or	a	half	hour	of	frustration	trying	to	find	a	darn	code	that	works.	We	spend	a	lot	of	time	thinking	about	promo	codes	in	our	effort	to	bring	you	the	best	codes	(so	you	can	get	that	blissful	feeling	more	often),	so	we've	put	together	a	practical	guide	to	understanding	promo	codes,	where	they	come	from,	and	how	to	find	ones
that	will	work.What	are	promo	codes?Coupons	have	been	around	for	over	a	hundred	years,	with	Coca-Cola	launching	the	first	coupon	back	in	1888.	Coupons	were	originally	slips	of	paper	you	presented	to	a	store	to	get	a	discount	on	an	item.	As	the	internet	grew	in	the	late	1990s	and	online	shopping	became	popular,	internet	stores	began	to	adopt	the
concept	of	the	coupon.	However,	since	in	the	digital	world	it	was	not	feasible	to	exchange	a	slip	of	paper,	e-commerce	stores	used	simple	sequences	of	numbers	or	characters	that	shoppers	entered	in	during	the	checkout	process	to	get	their	discount.	Thus	was	born	the	coupon	code,	which	was	more	commonly	referred	to	as	the	promo	code,	which	is
short	for	promotional	code.Promo	codes	exploded	in	popularity	in	the	early	2000s,	due	to	popular	demand	from	consumers,	and	retailers	had	great	success	in	driving	more	sales	through	the	promotion	of	compelling	promo	codes.	Adoption	of	promo	codes	accelerated	as	many	of	the	popular	template-based	e-commerce	solutions	began	to	include	the
Promo	Code	box	within	their	checkout	process	by	default.	This	meant	virtually	all	e-commerce	stores	displayed	a	Promo	Code	box	in	their	checkout	process	for	shoppers,	regardless	of	whether	they	actually	provided	them	or	not.Today,	promo	codes	are	in	heavy	use	by	retailers	around	the	globe,	and	millions	of	shoppers	search	for	them	and	use	them
on	a	daily	basis.Why	do	retailers	offer	promo	codes?For	retailers,	coupons	are	an	effective	way	to	increase	sales.	It	is	obvious	that	shoppers	are	more	likely	to	buy	a	given	item	if	it	is	offered	at	a	lower	price.	There	is	also	a	psychological	draw	in	consumers'	minds	to	a	"deal"	or	"discount"	or	"offer,"	especially	if	this	offer	is	perceived	as	being	unique	or
special,	something	offered	on	a	limited	basis,	implying	that	the	shopper	is	getting	a	uniquely	good	price	for	something.Electronic	promo	codes	are	just	like	coupons,	with	the	added	advantage	that	retailer	don't	need	to	invest	in	the	cost	of	physically	creating	and	distributing	them.	They	can	simply	email	a	promo	code	out	to	their	customers,	or	post
them	on	their	website	or	social	pages,	and	instantaneously	drive	more	sales.	Common	uses	of	promo	codes	by	retailers	include:Clear	out	excess	inventoryDrive	holiday	or	seasonal	promotionsIncentivize	larger	purchases	("$10	off	orders	of	$100	or	more")Reward	loyal	customersPromote	a	new	productDrive	word	of	mouth	referralsCollaborate	with
influencersWhere	can	I	find	promo	codes?Retailers	distribute	electronic	promo	codes	through	a	wide	variety	of	channels.	Here	are	the	most	common	ways	you	can	find	coupon	codes:Sign	up	for	a	retailer's	newsletter.	Most	retailers	will	email	their	latest	promo	codes	to	their	customers.Check	the	retailer's	website.	E-commerce	stores	will	often	post
promo	codes	to	a	coupon	or	deals	section	on	their	website,	and	will	promote	ongoing	deals	and	promo	codes	across	their	webpages.Check	coupon	websites.	Websites	such	as	RetailMeNot,	Coupons.com,	and	Dealspotr	list	promo	codes	for	most	of	the	popular	store	that	offer	them.	Many	coupon	sites	offer	a	newsletter	which	will	contain	a	daily	or
weekly	update	of	the	new	coupons	and	promo	codes	being	offered.	Dealspotr	offers	a	unique	personal	feed	of	deals	and	promo	codes	customized	to	your	interests	and	favorite	stores.Ask	the	store	for	a	promo	code.	If	you	cannot	find	a	promo	code	for	a	given	store,	you	can	also	ask	them	through	their	live	chat	feature	(you	can	use	email	too)	and	ask
them	if	they	will	offer	you	a	discount	code.	Some	stores	will	give	you	a	promo	code	right	them	and	there	in	an	effort	to	encourage	you	to	make	a	purchase.If	you	are	looking	for	a	promo	code	for	a	particular	store,	you	can	browse	popular	stores	that	offer	coupon	codes	here.How	do	coupon	sites	work?Coupon	sites	like	RetailMeNot,	Coupons.com,	and
Dealspotr	publish	coupon	codes	for	most	popular	online	retailers.	Usually,	these	coupon	sites	create	partnerships	with	the	stores	they	list	on	their	sites,	and	they	often	will	earn	a	percentage	of	a	purchase	if	a	shopper	uses	a	coupon	from	their	site.Coupon	sites	find	their	promo	codes	from	a	variety	of	sources.	Most	commonly,	they	receive	data	feeds
containing	coupons	directly	from	the	retailers	they	partner	with,	and	post	the	coupons	they	receive	on	their	site.	Coupon	sites	also	use	in-house	employees	to	find	and	post	coupons	for	the	stores	they	list	on	their	websites.	Employees	may	search	the	retailer's	website,	social	networking	pages,	and	subscribe	to	email	newsletters	to	discover	coupon
codes	to	post.Some	coupon	sites	also	allow	their	community	members	to	post	promo	codes.	Retailmenot	allows	site	members	to	share	coupons,	which	are	then	posted	on	their	site	for	shoppers	to	see.	Slickdeals	is	a	deal-sharing	forum	in	which	members	often	share	promo	codes	in	the	form	of	discussion	threads.	Dealspotr	also	allows	members	to	share
promo	codes,	with	the	added	benefit	of	rewarding	its	members	with	points	(redeemable	for	e-gift	cards)	for	sharing	promo	codes.How	do	I	use	promo	codes?Using	a	promo	codes	is	easy.	You	just	enter	the	promo	code	in	the	box	provided	during	the	checkout	process.	The	harder	part	is	actually	finding	a	promo	code	that	will	work,	which	is	what	this
guide	is	about.	You	can	read	our	step-by-step	guide	to	how	to	apply	a	promo	code.Why	are	so	many	promo	codes	expired?Promo	codes,	like	coupons,	don't	last	forever,	and	they	do	expire,	typically	within	1	to	2	weeks	of	their	introduction	date,	although	there	are	exceptions	(some	promo	codes	are	permanent	and	will	always	provide	a	discount	on	the
retailer's	site).In	order	to	avoid	showing	expired	promo	codes	to	customers,	coupon	sites	must	display	accurate	expiration	dates	with	their	promo	codes,	and	remove	or	mark	clearly	codes	that	are	expired.	However,	many	retailers	do	not	provide	accurate	expiration	dates	with	their	coupon	codes	-	there	are	many	times	a	promo	code	that	has	passed	its
official	expiration	date	will	continue	to	work,	sometimes	for	weeks	or	months!Therefore,	to	prevent	expired	codes	from	showing	up,	coupon	sites	must	continuously	test	and	verify	the	codes	they	lists	on	their	sites	to	ensure	that	they	work,	and	remove	them	if	they	don't.	This	takes	significant	manpower,	and	typically	only	the	largest	coupon	sites	can
invest	the	resources	to	provide	accurate	promo	codes	that	are	regularly	tested.	Based	on	studies	we've	conducted,	among	the	top-tier	coupon	sites,	RetailMeNot	performs	best	in	testing	and	verifying	its	coupon	codes.	However,	since	its	launch	in	2015,	Dealspotr,	a	newer	coupon	site	built	on	a	crowd-saving	platform	where	thousands	of	members
share,	verify,	and	edit	the	deals	on	the	site,	has	become	the	highest	performing	site	in	terms	of	accuracy	of	coupons	and	minimizing	the	display	of	expired	coupons,	based	on	a	comprehensive	accuracy	study	of	550	promo	codes	across	major	websites	in	2016.Unfortunately,	there	are	also	a	large	number	of	coupon	sites	(referred	to	as	"thin	affiliate
sites")	that	do	not	enforce	editorial	standards	and	display	promo	codes	without	testing	them.	These	coupon	sites		generate	revenue	as	long	as	shoppers	click	on	their	links,	even	if	their	promo	codes	do	not	work.	Therefore	a	common	tactic	is	to	display	fake	promo	codes,	hidden	beneath	buttons	designed	to	entice	you	to	click	to	reveal	them.	This	is
why,	if	you	are	searching	for	promo	codes	on	Google,	it	is	likely	you	will	encounter	a	large	number	of	promo	codes	that	don't	work.	We've	actually	done	a	case	study	that	walks	you	through	an	example	of	coupon	sites	that	display	lots	of	expired	codes	and	what	you	can	do	about	it.What	are	the	different	types	of	promo	codes?There	are	many	types	of
coupon	codes.Site-wide	promo	codes.	Codes	that	are	applicable	to	any	item	in	the	store.Percentage	promo	codes.	Codes	that	reduce	your	purchase	price	by	a	set	percentage.Dollar	off	promo	codes.	Codes	that	give	you	a	set	dollar	off	amount	for	your	purchase.Free	shipping	promo	codes.	Codes	that	unlock	free	shipping.Clearance-only	promo	codes.
Codes	that	can	only	be	applied	to	clearance	items.BOGO	promo	codes.	Codes	that	offer	you	a	buy-one-get-one-free	offer.Freebie	promo	codes.	Codes	that	unlock	a	free	item.Single-use	promo	codes.	Codes	that	are	only	good	for	one	purchase.	Also	referred	to	as	one-time	use	codes.Member-only	promo	codes.	Codes	that	can	only	be	redeemed	by
members	who	have	joined	a	store's	program.Rewards	points	promo	codes.	Codes	that	give	you	loyalty	points	for	use	at	the	store	instead	of	cash	back	or	a	price	reduction.Read	our	full	guide	to	the	different	types	of	promo	codes	offered	by	retailers.Promo	codes	vs.	referral	codesA	newer	variant	of	the	promo	code	which	has	become	popular	with	the
rise	of	mobile	apps	and	on-demand	services	is	the	personal	referral	code.	In	today's	socially-driven	world,	brands	how	offer	promo	codes	directly	to	their	customers.	Called	referral	codes,	these	codes	are	similar	to	promo	codes	in	that	shoppers	enter	them	in	the	checkout	process	to	secure	a	discount.	With	personal	referral	codes,	however,	the
customer	who	shared	the	code	directly	receives	compensation	when	their	code	is	used.	Most	commonly,	this	is	in	the	form	of	a	site	credit,	but	can	also	be	paid	in	cash,	gift	cards,	or	other	form	of	credit.Personal	referral	codes	are	actively	used	by	leading	mobile	apps	including	Uber,	ChowNow,	Eat24,	PostMates,	Google	Express,	ClassPass,	CitiBike,
GetAround,	GrubHub,	Lyft,	Sidecar,	Curb,	and	many	others.What	is	a	site-wide	promo	code?Site-wide	promo	codes	are	the	most	highly	sought-after	type	of	promo	code	by	shoppers,	since	these,	when	entered	into	the	almighty	promo	code	box,	have	the	power	to	give	a	discount	on	almost	any	item	in	the	store.	This	contrasts	with	product-specific	or
brand-specific	promo	codes,	which	can	be	applied	only	to	specific	items.Many	retailers	offer	site-wide	promo	codes,	including	Macy's,	Kohl's,	Best	Buy,	Target,	Overstock,	Jet.com,	Walmart,	Dollar	General,	Sears	and	many	more.	Site-wide	codes	are	typically	offered	seasonally	or	during	special	promotions.	Many	site-wide	promo	codes	require	a
minimum	purchase	amount	to	qualify	for	a	discount,	such	as	$20	off	orders	of	$200	or	greater.What	are	single-use	promo	codes?Some	retailers	such	as	Sears,	Kmart,	Overstock,	and	others	offer	promo	codes	customized	to	individual	customers,	and	these	can	typically	only	be	used	for	one	purchase.	On	Dealspotr,	you	can	find	single-use	promo	codes
that	other	members	have	uploaded.	Since	these	are	only	redeemable	once,	we	show	you	how	many	times	they've	been	used	so	you	can	gauge	how	likely	they	are	to	work.	Also,	if	you	have	single-use	codes	that	you	do	not	plan	to	use,	you	can	upload	them	to	Dealspotr	and	earn	points.I	own	a	website.	Can	I	use	promo	codes	to	grow	my	website	or
business?If	your	website	sells	something,	then	you	can	definitely	use	promo	codes	to	grow	your	business.	Shoppers	love	a	good	discount,	and	a	promo	code	is	an	easy	way	to	distribute	discounts	out	to	shoppers.	The	best	ways	to	get	started	with	distributing	and	promoting	promo	codes	is	to	sign	up	with	an	affiliate	network	and	add	your	promo	codes
into	the	affiliate	system.	This	way,	coupon	sites	and	other	promotional	websites	may	pick	up	your	coupon	code	and	promote	them	to	their	members.	You	can	also	simply	post	promo	codes	on	your	own	website	or	send	them	to	your	customers	via	email.A	newer,	increasingly	popular	way	of	promoting	promo	codes	is	to	provide	codes	to	influencers	to
share	with	their	audiences.	Many	bloggers	and	social	media	influencers	find	value	in	being	offered	a	unique	and	compelling	discount	code	they	can	offer	to	their	readers.	You	should	offer	them	a	truly	unique	and	differentiated	discount,	however,	in	order	to	give	them	an	incentive	to	promote	your	business.	With	the	right	influencer	who	speaks	to	the
right	audience,	offering	them	a	compelling	promo	code	can	be	a	great	way	to	find	new	customers	and	build	new	business.If	you're	an	e-commerce	business,	you	can	also	upload	your	promo	codes	directly	to	Dealspotr.	Just	create	an	account,	read	the	guidelines,	and	submit	your	coupon	codes	as	a	regular	member.	In	today’s	competitive	business	world,
companies	are	constantly	looking	for	innovative	ways	to	attract	new	customers,	get	them	to	come	back,	and	boost	sales.	One	strategy	that	proved	effective	across	many	businesses	is	the	use	of	promotional	codes,	also	known	as	promo	codes.	These	alphanumeric	strings	usually	offer	some	extra	benefits	to	customers,	discounts	or	special	deals,	serving
as	a	powerful	marketing	tool	for	the	companies.	Why	Promo	Codes?	Regardless	of	the	industry,	why	exactly	do	businesses	offer	promo	codes	and	what	makes	them	so	effective?	The	primary	reason	why	businesses	offer	promotional	codes	is	to	acquire	new	customers	and	drive	sales.	When	they	provide	a	discount	or	a	special	offer,	companies	create	a
sense	of	urgency	and	value	that	can	motivate	customers	to	make	a	purchase.	This	promotion	works	well	for	existing	customers	too,	who	are	always	on	the	lookout	for	special	discounts	and	offers	from	the	companies	they’re	loyal	to.	By	offering	exclusive	promo	codes	to	existing	customers,	businesses	can	encourage	repeat	purchases	and	strengthen
customer	relationships.	Furthermore,	promo	codes	serve	as	an	excellent	marketing	tool	for	building	brand	awareness	and	customer	loyalty.	When	customers	receive	a	promo	code,	they’re	more	likely	to	remember	the	brand	and	share	the	promotion	they	got	with	their	friends	and	family.	The	word-of-mouth	marketing	has	been	a	great	strategy	for	a
while,	and	it	can	significantly	expand	a	company’s	reach.	Another	often	overlooked	benefit	of	promo	codes	is	their	ability	to	provide	valuable	information	and	market	insights	to	businesses.	Thanks	to	the	data	from	the	sales	of	promo	codes,	companies	can	get	information	about	customer	preferences,	behaviour	and	effectiveness	of	different	marketing
channels.	This	data	can	help	them	create	new	marketing	strategies	and	promo	codes	that	will	suit	their	customers	the	most.	Industries	that	Use	Promo	Codes	While	promo	codes	are	used	across	different	sectors,	certain	industries	particularly	embraced	this	marketing	strategy	and	recognised	its	potential	to	drive	sales.	The	online	retail	sector,	for
example,	is	the	biggest	user	of	promo	codes.	E-commerce	giants	and	small	online	stores	alike	take	advantage	of	these	digital	coupons	to	entice	shoppers,	especially	during	peak	shopping	seasons	like	Black	Friday,	Cyber	Monday,	and	holiday	periods.	For	instance,	fashion	retailers	might	offer	a	promo	code	for	20%	off	summer	collections,	while
electronics	stores	could	use	promotional	codes	for	discounts	on	the	latest	gadgets.	LG	is	one	of	the	biggest	electronic	retailers	that	regularly	runs	promo	codes	on	selected	laptops,	wireless	speakers,	monitors,	and	many	other	gadgets.	Restaurants,	cafes,	and	food	delivery	services	have	also	found	promo	codes	to	be	particularly	effective	in	driving
customer	behaviour.	In	an	industry	where	customer	loyalty	is	crucial,	these	codes	encourage	repeat	orders	and	trials	of	new	menu	items.	A	pizza	chain,	for	instance,	might	offer	discounts	on	Monday	orders,	traditionally	a	slower	day	for	restaurants.	Food	delivery	apps	often	use	codes	to	attract	new	users	or	to	re-engage	customers	who	haven’t
ordered	in	a	while.	iGaming	is	another	example	of	an	industry	using	promos	to	drive	sales.	Online	casinos	often	provide	exclusive	casino	promo	codes	to	new	players,	offering	them	extra	deposits	or	free	spins	upon	their	first	deposit.	There	are	also	game-specific	promo	codes	that	offer	bonuses	to	specific	game	types,	allowing	players	to	try	different
games	on	the	site.	During	major	tournaments	like	the	World	Cup	or	Super	Bowl,	online	sportsbooks	also	run	promotional	codes	that	offer	enhanced	odds	and	free	bets.	Furthermore,	gyms,	fitness	apps,	and	wellness	products	frequently	use	promo	codes	to	attract	health-conscious	consumers.	Many	fitness	apps	offer	promo	codes	for	discounted	annual
subscriptions	at	the	start	of	the	year,	capitalizing	on	New	Year’s	resolutions.	Similarly,	supplement	companies	offer	discounts	on	products	during	the	summer	months.	As	you	can	see,	promo	codes	have	become	an	integral	part	of	marketing	strategies	across	many	businesses,	from	different	industries.	When	used	effectively,	they	can	build	brand
recognition	and	drive	sales.


